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EXECUTIVE SUMMARY
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This report includes social media performance 
metrics for Siskiyou’s April 2024 organic and 
paid social content.

• Platforms: Instagram, Facebook, TikTok, Pinterest

• Benchmarks: Month-over-month

• Insights around performance

• Optimizations for future success



STR REPORT – APRIL

2

STR Report APR 2023 APR 2024 MOM

Occupancy 50.9 47.2 -7%

ADR 107 103.2 -4%

RevPar 54.4 48.7 -11%



PAID SOCIAL



KEY TAKEAWAYS
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Reaching Young Adventurers: Siskiyou’s 

“Adventure” audience was once again its widest-reaching 

and most active audience throughout the month of April. 

This behavior correlates with heightened activity among 

the youngest age demographics (18-34), and these users 

are most often traced back to that Adventure audience.

Family Travel: Although it amassed the least users 

reached of Siskiyou’s core audiences during April, the 

“Family” audience posted an engagement rate of nearly 

3%, more than double the overall campaign engagement 

rate this year and more than 5x industry benchmarks. 

This could indicate a substantial opportunity for 

targeting parents in particular in the months ahead.



AUDIENCE OVERVIEW

Adventure: Users ages 21-54 with indicated interest in 

“Adventure Travel” (or similar interest parameters)

Authentic: Users ages 21 and up who indicated interest in 

“Weekend Trips,” “Sightseeing,” or other similar parameters.

Family: Users ages 25-54 with indicated interest in “Travel” 

AND who indicate they are married and are a parent

Boosted Content: Posts are often boosted to one of these three 

audiences based on the subject matter of a particular post.

GEO FOR ALL AUDIENCES: State of California
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TOP DEMOS

• Male: 17.6k post engagements, 1.52% 

engagement rate

• Ages 65+: 4.3k post engagements,

1.29% engagement rate
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TOP AUDIENCES

• Family Man (2.83% engagement rate)

• Adventure (1.14% engagement rate)

• Authentic (0.80% engagement rate)

TOP GEOS

• Widest Reach: Los Angeles, 

Sacramento, Bay Area

• Most Engaged: Los Angeles (1.55%), 

Bay Area (1.46%)

TOP CREATIVE

• “EPIC” - Lake: 3.60% engagement rate

• “EPIC” - Waterfall: 6.37% engagement rate

YTD Engagement Rate: 1.26%
(industry benchmark is 0.09%)

PERFORMANCE SNAPSHOT



DATA BREAKDOWN
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Impressions Eng. Rate CPM

Total 1,701,491 1.39% $1.46

Gender Impressions Eng. Rate CPM

Male 1,161,348 1.52% $1.46

Female 523,642 1.10% $1.45

Uncategorized 16,501 1.29% $1.45

Age Impressions Eng. Rate CPM

18-24 149,485 2.67% $1.34

25-34 186,286 2.02% $1.42

35-44 295,297 1.35% $1.47

45-54 323,803 1.02% $1.48

55-64 414,749 1.03% $1.48

65+ 331,871 1.29% $1.48

DMA Impressions Eng. Rate CPM

Los Angeles 508,246 1.55% $1.43

Sacramento 298,235 1.40% $1.47

Bay Area 265,945 1.46% $1.45

Fresno 219,825 1.01% $1.52

All Others 409,240 1.33% $1.46

Audience Impressions Eng. Rate CPM

Adventure 647,379 1.14% $1.47

Authentic 671,126 0.80% $1.47

Family 382,986 2.83% $1.42

While Los Angeles remained the most active metro area 

during April, it commanded less reach than has become 

standard throughout the year, with other larger cities 

further north in California driving greater activity with 

summer approaching. The “Family” audience drove the 

greatest engagement, but users 35-54 (which comprise 

much of this audience) were the least active age 

demographic overall for the month.

Older audiences continued to amass the greatest 
reach, but younger audiences engaged Siskiyou’s ads 
at a significantly higher rate, particularly those from 
the “Adventure” audience. 



ORGANIC SOCIAL



INSTAGRAM RESULTS
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Impressions Likes Comments Shares Saves Engagement Rate

APR 2024 19,287 1,800 181 88 34 11.3%

MAR 2024 22,806 2,399 35 167 66 11.7%

DIFF. MoM -15.4% -25.0% +417.1% -47.3% -48.5% -3.42%

Performance Totals

Discover Siskiyou’s Instagram performance remained steady throughout April, 
including a substantial spike in comments through collaborator content shared between 
our channel and that of @outdoor_adventures_with_todd. 

The channel’s overall engagement rate continues to dramatically exceed industry 
benchmarks, sitting above 11% for a second consecutive month. Video viewership was 
also up month-over-month, with April Reels content amassing more than 12,000 views.

Siskiyou also enjoyed significant audience growth during April, adding more than 300 
new followers over the course of the month.



TOP POSTS BY TOTAL ENGAGEMENT
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Likes: 300 | Comments: 4 | Shares: 34 | interactions: 3

Saves: 9 | Eng. Rate: 12.0% | Video Views: 3,597

Likes: 256 | Comments: 1 | Shares: 14 | Interactions: 14

Saves: 9 | Eng. Rate: 13.5%



FACEBOOK RESULTS

While video viewership increased month-over-month on Instagram, a similar pattern 
did not take effect on Facebook, resulting in modest dips in overall reach and 
engagement. However, total engagement continues to out-perform industry benchmarks 
so far in 2024, indicating a continued resonance with our audience in this space. 

Looking ahead, we will continue including helpful links whenever possible with our 
Facebook content in an effort to maximize engagement, particularly in the form of 
clicks.
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Impressions Reactions Comments Shares Total Clicks Engagement Rate

APR 2024 7,561 205 10 36 71 4.26%

MAR 2024 10,994 372 28 48 167 5.59%

DIFF. MoM -31.2% -44.9% -64.3% -25.0% -57.5% -23.8%

Performance Totals



TOP POSTS BY TOTAL ENGAGEMENT

12

Reactions: 72 | Comments: 2 | Shares: 24

Video Views: 2,032 | Eng. Rate: 9.12%
Reactions: 42 | Comments: 2 | Shares: 6

Clicks: 15 | Eng. Rate: 7.02%



AUDIENCES OVERVIEW

13

Net
Audience
Growth

(Apr ‘24):

+353
(2.65%)

Net
Audience
Growth

(Apr ‘24):

+3
(0.02%)



TIKTOK RESULTS
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Video Views Likes Comments Shares Profile Views Eng. Rate

APR 2024 867 8 0 3 4 1.73%

MAR 2024 868 18 1 2 31 5.99%

DIFF. MoM -0.12% -55.6% -INF. +50.0% -87.1% -71.2%

Performance Overview

While viewership remained steady in April, engagement of 
Siskiyou’s video content fell off compared to previous months. 
In examining larger engagement patterns in this space, videos 
using the “Glitch” text overlay on the cover tend to amass up 
to 20% more engagement than those like the video to the 
right, which has no text overlay. As a result, we will ensure 
video covers employ these text callouts to maximize 
engagement in the months ahead.

Most Viewed Video



PINTEREST RESULTS
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Pinterest continues to have evergreen value for Siskiyou, 
with past summer content driving new engagement 
among prospective travelers. We are exploring 
opportunities for sharing CA Now stories and other 
similar content in this space to enhance engagement from 
new content in addition to the evergreen engagement of 
top-performers of months past.

Impressions Pin Clicks Outbound Clicks Saves Engagement Rate

APR 2024 1,086 36 7 10 4.88%

MAR 2024 980 36 6 8 5.10%

DIFF. MoM +10.8% - +16.7% +25.0% -4.31%

Performance Totals

Most Saved Pin



DIGITAL RESULTS
April 2024



WEBSITE REPORT
Sessions Users

Engaged 

Sessions Per 
User

Average

Engagement 

Time

Bounce Rate

2024
12,077

(-9.83% MoM)

9,881

(-17.24% MoM)

0.71

(+35.72% MoM)

0:46

(+17.3% MoM)

41.8%

(-17%)

2023 19,245 17,661 - - 61.9%

• In April, there was a modest decline in overall website traffic. However, there was an increase in user engagement with the site's content, 

evident in the 17.3% month-over-month increase in average engagement time among users landing on the homepage.

• The bounce rate exhibited a favorable decrease of 17% compared to the previous month, marking improvement since April 2023, with a 

decrease of over 20%. This indicates a substantial enhancement in user interaction and retention, showcasing the website's growing appeal.



SITE TRAFFIC

Traffic spikes were on April 4th, 20th and 24th.
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Returning users increased to 1.2K from 1K last month.



TOP PAGES
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• The homepage remained the 

number one most viewed page for 

the month of April.

• Among the top five visited pages, 

the events and activities page 

stood out as the most engaging, 

boasting an average engagement 

time of 1 minute and 50 seconds, 

followed closely by 1 minute and 

15 seconds for the what to do 

page.

• Outside of the homepage, the 

where to stay page was the 

second most visited.

• Organic search traffic played a 

significant role in driving users to 

the homepage, emphasizing the 

effectiveness of the website's 

search engine visibility in 

attracting visitors.



BIKES, BREWS & ‘ZA
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• In April, the Bikes, Brews, And ‘Za Pass page had 62 sessions, 41 users and an average 

engagement time of 0:39 seconds.



VOLCANIC LEGACY
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• In April, the Volcanic Legacy Scenic Byway Pass page had a total of 17 views with 

3 users and an average engagement time of 1:45 seconds.

• The traffic generated from organic search.



GEO / DEMOGRAPHIC

• The top performing cities included San Jose, Sacramento, Seattle and Los Angeles. 

• Yreka users spent the longest time on the site generating an impressive average time of 2:15, up over 

30 seconds MoM. 

• Seattle rose into the top 5 cities with traffic generating from organic search. 



AUDIENCE DEVICE 
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Most of April traffic came from 
Google, with the second-
highest traffic coming from 
direct links (for mobile and 
desktop).  

Travelers Elixir, Yreka 
Golden City Days and Visit 
California were outside 
sources.

Mobile users were  
the majority at 
64%



SITE AUDIENCE - WORLD

The top three countries 
with the most site visits 
were US, India and 
Canada. 

Also in the top countries 
are Italy and Saudi 
Arabia.
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PAID SEARCH - APRIL
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• During April, our paid search campaign exhibited promising results, generating 1,950 clicks with a commendable 
click-through rate (CTR) of 3.70% at a cost per click (CPC) of $0.92. This marked an increase in clicks compared 
to the previous month while concurrently reducing our CPC, which stood at $0.97 in March.

• Sacramento and San Francisco emerged as the top-performing locations for search, attracting the highest 
number of clicks.

• The top search categories, namely "California trip" and "place in California," remained consistent in driving the 
most traffic to our website. These insights affirm the effectiveness of our paid search efforts in targeting relevant 
audiences and driving engagement.



TOP SEARCH KEYWORDS
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• Top Keywords with the 
highest 
clicks: “California Trip” 
and “Place in California” 
were the most clicked 
keywords for April.

• Some of the keywords 
with the highest CTRs 
included “what to do in 
Siskiyou” and “RV Park"



SEO UPDATES
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• Removed 1 listing
• Fixed 7 broken links
• Reviewed homepage pop-up performance
• Optimized Birds of Prey post
• Optimized performance using WP Rocket

• Blog review list – continuing 
• Monitor Voclanic Byway posts. (As of 

12/1/23, rank 15; 1/4/24 - 16; 1/22 - 14; 3/4 -
12; 4/3 - 20; 5/1 - 21) Monitor fishing post
(redirected from /2017/05/24/fishing-in-
siskiyou/; still 1 for "fishing in lake 
Siskiyou")

• Review and optimize other fishing post
• Optimize Castle Crag State Park page
• Continue optimizing WP Rocket
• Share data on impact of adding NorCal to 

posts/baiting outside Siskiyou locales

Updates completed New Tasks/To Be Started

https://discoversiskiyou.com/2019/02/06/siskiyous-spectacular-birds-of-prey/
https://discoversiskiyou.com/2021/04/20/volcanic-legacy-scenic-byway/
https://discoversiskiyou.com/2024/01/23/fishing-in-siskiyou/
https://discoversiskiyou.com/2017/05/24/fishing-in-siskiyou/
https://discoversiskiyou.com/2019/06/10/fishing-siskiyou/
https://discoversiskiyou.com/activities/castle-crags/


BLOGS/NEWSLETTERS RESULTS

April 2024



APRIL BLOG OVERVIEW
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Blog: Things To Do in Weed

Published: 4/19/2024

Views: 174
Average Engagement Time: 1:22 (57.95% 
Avg)



APRIL BLOG OVERVIEW
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Blog: Unique Trips to Take in 
Northern California

Published: 4/29/2024

Views: 145
Average Engagement Rate: 1:48 (+108% 
Avg)



APRIL #1 ENEWSLETTER OVERVIEW
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Subject line: Epic Adventures Await in Weed ️

Launched: 4/24

Open Rate: 32.1%

CTR: 3.7%

Clicks: 286 clicks

- Things To Do in Weed: 134 clicks
- River Mountain Music: 52 clicks
- Mushroom Hunting: 39 clicks



APRIL #2 ENEWSLETTER OVERVIEW
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Subject line: Discover Hidden Gems: 

Unveiling Northern California’s Best-Kept Secrets

Launched: 05/09/24

Open Rate: 31.2%

CTR: 3.4%

Clicks: 288

- Northern California Trips Blog: 119 
clicks

- Mother’s Day Featured Event: 50 clicks
- Events Page: 24 clicks



QR CODE RESULTS
April 2024



QR CODE YTD SCANS
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Events
• Facebook – 12 ( no change MoM)

• Instagram – 40 ( no change MoM)

Trifolds
• Total Scans – 59 (+3 MoM)

Redding Airport
• 4 scans (no change MoM)

Medford Airport
• 45 scans ( +1 MoM)

Granzella's
• 8 scans (no change MoM)

Etna Banner

• 0 scans (no change MoM)

Bandwango Volcanic Pass

• 1 scan (no change MoM)



PR RESULTS
April 2024



MEDIA RELATIONS UPDATE
Proactive Pitches:

• Best Hikes in Northern California

• Land of Legends: Vortex Tours + Bigfoot

• National Train Day Destinations

• Graduation Trips You Need to Take

• USDA Rural Development State Director Welcomes RIDE 

Innovation Project in Siskiyou County, CA

• Stargazing in Northern California

• National Travel and Tourism Day and Week

• World's Greatest Places

• Human Powered Activities in Siskiyou

• Memorial Day Getaways

• Best Boutique Hotels for Summer

• 20th Annual McCloud Mushroom Festival



EARNED MEDIA RESULTS

•Secured Clips: 17
•UVM: 103.75M

• New Reporting Metric: Similar to the 
previously reported on 'estimated monthly visits,' UVM 
is the unique visitors per month of a specific website.

•AVE: $959.72K
• New Reporting Metric: AVE is the total 

estimated monetary value of articles based on each 
media outlet's popularity. AVE is calculated using 
the industry standard formula of a media outlet's UVM 
x 0.25 x $0.37.

•Coverage featured best small towns in 
California, where to see the solar eclipse in 
Northern California, group travel, land of 
legends, waterfalls, best hikes and more.
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COVERAGE HIGHLIGHTS



COVERAGE HIGHLIGHT LINKS
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• WorldAtlas - 6 Most Idyllic Small Towns in Northern California

• WorldAtlas - 7 Most Affordable Towns to Retire in Northern California

• WN.com - Solar eclipse watch: How to see the total eclipse on April 8 in Redding, Yreka

• Visit California - Land of Legends

• Visit California - Group Travel

• Travel Lemming - I'm a California local & these are my favorite small towns to explore

• The Travel - 7 Amazing One-Day Road Trips To Towns With Waterfalls

• Siskiyou Daily News - What is happening to the 109-year-old Yreka Carnegie Library building?

• Redding Record Searchlight - Chance of superbloom in Shasta, Siskiyou: Where to see North State wildflowers this spring

• Only In Your State - The Largest Sticky Buns In Northern California Require Two Hands At Yaks On The 5

• Mount Shasta Herald - What is happening to the 109-year-old Yreka Carnegie Library building?

• Local Getaways - 7 Dreamy Waterfall Hikes in the Bay Area and Beyond

• California Gazette - Finding Your Center in NorCal: Uncover the Mystical Side of Northern California

• KOBI - Siskiyou Economic Development holds Yreka Carnegie groundbreaking event

• Engineer Your Finances - The 15 Best Outdoor Places to Go When You’re Visiting California

• HubPages - Vortexes You Can Visit in California

• Forbes - Why To Stay Alive Until 2045 For The ‘Greatest American Eclipse’ Of The Century

https://www.worldatlas.com/cities/6-most-idyllic-small-towns-in-northern-california.html
https://www.worldatlas.com/cities/7-most-affordable-towns-to-retire-in-northern-california.html
https://article.wn.com/view/2024/04/05/Solar_eclipse_watch_How_to_see_the_total_eclipse_on_April_8_/
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/land-of-legends
https://media.visitcalifornia.com/story-inspiration/discover-story-ideas/group-travel
https://travellemming.com/towns-in-california/
https://www.thetravel.com/amazing-one-day-road-trips-to-towns-with-waterfalls/
https://www.siskiyoudaily.com/story/news/2024/04/09/what-is-happening-to-the-109-year-old-yreka-carnegie-library-building/73256219007/
https://www.redding.com/story/news/2024/04/04/where-to-see-wildflowers-superbloom-in-shasta-and-siskiyou-counties-this-spring/73029128007/
https://www.onlyinyourstate.com/northern-california/restaurant-with-massive-sticky-buns-norcal/
https://www.mtshastanews.com/story/news/2024/04/09/what-is-happening-to-the-109-year-old-yreka-carnegie-library-building/73256219007/
https://localgetaways.com/california/7-dreamy-waterfall-hikes-in-the-bay-area-and-beyond/
https://cagazette.com/finding-your-center-in-norcal-uncover-the-mystical-side-of-northern-california/
https://kobi5.com/news/siskiyou-economic-development-holds-yreka-carnegie-groundbreaking-event-225471/
https://www.engineeryourfinances.com/the-15-best-outdoor-places-to-go-when-youre-visiting-california/
https://discover.hubpages.com/travel/vortexes-you-can-visit-in-california
https://www.forbes.com/sites/jamiecartereurope/2024/04/15/why-to-stay-alive-until-2045-for-the-greatest-american-eclipse-of-the-century/


TRAVEL INSIGHTS/TRENDS

April- May 2024



INSIGHTS AND TRENDS
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• Adventure Travel is Here to Stay: Travelers are more than ever before seeking out ways to satisfy a craving for adventure. Searches for adventure 

activities on Pinterest increased 45 percent from 2023, and the natural world is once again top-of-mind for many travelers. Adventure travel also 

brings a sense of personal growth and presents a different sort of challenge for many, making it a fun, bucket-list travel 

experience.

• Water park rides rose 170 percent, while train journeys and hiking trails also rose 900 and 94 percent, respectively. Additionally, activities 

like mountaineering, trekking, adventure camping and caving grew in interest by around 40 percent.

• Travelers are Seeking Quiet Wellness Escapes: Travelers on Pinterest are getting more and more interested in leaving behind the hustle and 

bustle culture for something quieter and more serene. Searches for “quiet life” skyrocketed 530 percent year over year, and searches for 

quiet travel have also shown an increase in interest.

• Quiet places and calm places have risen 50 and 43 percent each. Travel journal pages increased by 155 percent, showing a greater interest 

in recording travel experiences and in wellness travel and activities.

• Travelers are Seeking Out the Unexplored: Along with an interest in slower, less crowded travel experiences also comes a different sort of travel 

inspiration: seeking out mysterious places that provide a sense of wonder and exploration

• Interest in places on Earth that don’t feel real grew 240 percent year over year. Additionally, calming nature grew 340 percent; exploring abandoned 

places grew 230 percent; beautiful places in the world grew 150 percent; ancient cities grew 75 percent and haunted places grew 155 percent.

Travel Pulse – Pinterest Reports 2024 Summer Travel Trends

https://www.travelpulse.com/news/features/this-year-s-biggest-wellness-tourism-trends-to-watch
https://www.travelpulse.com/news/features/2024-summer-travel-trends-according-to-pinterest


THANK YOU



APPENDIX: SOCIAL MEDIA GLOSSARY
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Impressions: The number of times a piece of content is viewed on social media.

Clicks: Clicks include all forms of clicks, including link clicks, clicks to visit Discover 

Siskiyou’s profile, or clicks to expand an image.

Interactions: Any engagement with an Instagram post beyond a like, comment, save or 

share via DM. Interactions include clicks on the link in bio or into the Discover 

Siskiyou profile.

Engagement: The number of times users interact with a post. Engagements includes 

likes/reactions, comments, shares, and all clicks (plus saves on Instagram).

Engagement Rate: The rate at which users engage a piece of content. This is calculated 

by dividing the number of engagements by the number of impressions, then 

converting to a decimal.



APPENDIX – INDUSTRY BENCHMARKS (2023) 
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APPENDIX – INDUSTRY BENCHMARKS (2023) 
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